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Part I The Analysis of the Television Product
Roberta Piazza and Louann Haarman
This epigraph from an interview with independent documentary maker Olivia Lichtenstein in this volume helps contextualise, we believe, the thrust of our book and the intention behind it. As a professional who makes television programmes in what is widely acknowledged as a pressured, fast-paced environment, Olivia Lichtenstein is focused on production and such issues as the coherence of her films and responsibility to her audience (both in terms of professional commitment to the viewers and consideration of their evolving tastes). She can rarely take the time to reflect on how the potentialities of her texts and images will be interpreted outside of these more immediate broadcast imperatives or how her productions are understood and analysed by other professionals, for instance academics, at a different pace and away from the process itself. Such television analysts study the final product and attribute intention with often limited direct knowledge and appreciation of the production processes, its practicalities and imperatives.
Values and Choices in Television Discourse: A View from Both Sides of the
Screen offers the possibility of a reflection on television for and from both parties, as well as an insight into the final product and the choices made during its preparation. The volume was originally inspired by a small colloquium at the University of Sussex in 2013 that brought together television analysts interested in news and other non-fiction broadcasting, and practitioners involved in or with experience of programme production. The volume allows readers to reflect more broadly on the television product and the production choices that are made when presenting a particular item of xv xvi A Word of Introduction news, selecting a specific angle from which to discuss it, opting for certain images to accompany the text, or a particular camera angle. All these are elements that may result in promoting a distinct perception in the mind of the viewer and of those viewing through the more remote lens of study and/or analysis.
The assembled collection of chapters and interviews offers different approaches to and perspectives on the medium of television, as the various contributors explore many aspects of televisual discourse, including attention to the verbal texts, the role of the camera, the images, the editing techniques, the impact of commissioners' demands, the evolving nature of digital audience participation via social media and much more.
Contributors retain their own epistemological and professional perspectives. Television practitioners express their comments in interviews and reflective narratives which focus on the procedures and activities in conceiving, creating and preparing the programmes, in the attempt to uncover some of the challenging work that is never apparent on screen. The variety of styles of presentation is in keeping with the book's intention to provide a range of diverse perspectives on current trends and practices in contemporary television discourse.
The result is a promising, albeit still evolving, discursive space for those people who are in the television business and those whose purpose is intellectual investigation and analysis. We hope this space opens an interesting route in a fruitful direction.
